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Events
While events have always been an effective form 
of marketing, we have heard from some customers 
that events are their most effective way to promote 
scholarships. Events are effective because they provide 
you with an engaged audience in one place focusing 
on a single topic and provide an open forum to ask 
questions. 

One idea would be to host a series of scholarship 
workshops during the first week of school. These 
short workshops could provide information on how 
to complete the scholarship application, as well as an 
opportunity to provide insight into the review process 
and help students understand how they’re evaluated. 
You can also provide tips on how to ask for references or 
how to craft a solid and genuine personal statement. 

Swag
If there is one thing college students truly love, it’s free 
stuff. Swag can be a great way to engage with students 
while also spreading the word about scholarships across 
campus. 

We have seen some customers share back packs or 
t-shirts or back packs with their scholarship recipients 
to wear around campus. This not only creates a bit of 
FOMO (fear of missing out) for students who didn’t apply, 
but also gives you a chance to share the scholarship 
application link. 

Another great idea is to provide pens or note pads for 
advisors to hand out that have scholarship application 
info on them. Students always need pens and they tend 
to get passed around so that is a great way to passively 
spread the word.

Successfully promoting scholarships on campus is a key 
part of increasing your scholarship application pool. In 
the first part of this series we talked about simplifying 
the application process to make it easier for students 
to access your scholarship opportunities. Now we’ll 
focus on actionable tactics to spread the word about 
scholarships on your campus. 

Before we jump into our tactics, let’s go over a little 
Promotions 101. 

• Marketing is all about getting the right message 
to the right people at the right time. Know your 
audience, give students plenty of time to apply, 
and remind them often. 

• Get key influencers on board. Encourage 
advisors, professors, and previous scholarship 
recipients to share scholarship information with 
their students and peers. 

• Create a CLEAR call to action. Students should 
walk away knowing exactly what their next 
steps are.

• In communications to students, use bold colors 
and concise language. Students don’t want to 
read a solid block of text. Keep it short, simple, 
and engaging. 

• Do you have a newly streamlined scholarship 
process? Did you just move online? Let students 
know about the new and improved process 
to help reach those students who have tried 
applying in the past with no success. 

Now that we’ve reviewed the basics of promotions, let’s 
review some examples of ways you can get the word out 
on your campus!
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Have a Plan and Make it Easy to 
Repeat
Having a detailed project plan is key to a successful 
scholarship season. Your plan should include a list 
of promotion tactics, who the stakeholders are, and 
actionable steps and deadlines for executing on them. 

As you’re trying out these new ideas, be sure to 
document what you did and keep examples of your work. 
This will keep you from having to redo your promotion 
schedule and plan next year. 

At the end of the year, evaluate what worked and what 
didn’t work for your team and campus. Survey students 
about how they heard about the scholarship application 
so you can focus your energy on the most efficient 
means of communication moving forward. 

We hope these tips help you on your way to creating a 
more streamlined and accessible scholarship process on 
your campus!

Engaging Influencers
“Influencer marketing” feels like a buzz term these days, 
but it can be really effective on a college campus. Some 
of our customers make a point to partner with local high 
school counseling offices. Their operations team will 
formally meet with high school representatives once 
a year to provide information about the scholarship 
application process. Not only does this empower future 
students to apply for scholarships, but it also encourages 
current high school students to apply for admittance to 
the university.

Some of your biggest influencers might also be on 
campus. Partnering with professors, advisors, and 
college deans is a great way to spread the word about 
scholarships and encourage students to apply on a more 
personal level.

Signage
Informational posters placed around campus are a tried-
and-true way to raise awareness about scholarships. 
Place them on information boards, in hallways, and in 
classrooms to reach as many people as possible. 

There are a few things you should remember when 
creating a poster for campus. First, use large text, 
avoiding big paragraphs of words. Use bright colors 
and engaging taglines to grab student’s attention as 
they walk by. And finally, provide a clear call to action 
so students know exactly what next steps they need to 
take.
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