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Recognize donors and peer-to-peer fundraisers for their contributions. 
When you receive a gift, it’s polite to send a thank you note as quickly as you can. The same goes 
for social media, but the timeline is even more compressed. Shout out your supporters on Twitter, 
or thank them on Facebook as soon as their donation comes in. When you’re collecting donor 
information, ask for their social profiles and handles—this will make it easier to thank the right 
person.  The same goes for your peer-to-peer fundraisers or volunteers—these folks are donating 
their time and should be thanked publicly. Snap photos of them volunteering and share or you can 
celebrate when they hit dollar or donor goals.  

  
  2 

Consider sharing donors’ other initiatives.
Go ahead and follow your supporters on social after you’ve collected their information. When they 
fundraise for other causes, have a big life event, or interesting news, re-share it. Being involved 
in people’s lives at other points besides the donation can be a relationship-building move. Since 
this can be time-consuming, set aside 30-60 minutes whenever you can to trawl through your 
supporters’ recent posts and re-share as much as you can.  

TIP SHEET

Social Media & Donor Stewardship: 
How the Two Fit Together
CRACKING THE DONOR RETENTION CODE IS A BIG-TICKET ITEM FOR FUNDRAISERS. 

According to the 2018 Blackbaud Charitable Giving Report, only 29% of first-time donors give 
again. If they’re first-time donors who gave on-line, their retention rate is a paltry 22%.   

Something sparked these donors to give. What’s keeping them from feeling the same way 
for a second, third, or fourth time? Figuring out how to keep these “once-interested” donors 
engaged, will help you efficiently meet or increase donor and dollar amounts.  

Donor stewardship activities take many forms, but too many higher education institutions 
have not yet leveraged social media to its full potential as an inexpensive way to sustain key 
supporters. If you’re looking to start or enhance your social media stewardship program, here 
are the most important actions to take: 
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About Blackbaud
Leading uniquely at the intersection point of technology and social good, Blackbaud connects and empowers organizations to increase their impact 
through cloud software, services, expertise, and data intelligence. We serve the entire social good community, which includes nonprofits, foundations, 
companies, education institutions, healthcare organizations, and the individual change agents who support them.
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Spread impact stories.
Social media is made for impact stories. Just make sure you’re sharing them in a digestible way.  
A little infographic, a quick video, a tweet-storm of stats, or even an impromptu update filmed on a 
phone all play well in the fast-moving social media universe. The more importance, emotion, or value 
you can convey in your impact stories, the better! Absolutely tag relevant donors in your posts if 
you’re able to.  
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Share some teasers or special updates just for social followers. 
Social media teasers are great fun. Let your social media followers in on light-hearted surprises, 
updates, and special announcements before sending out information via traditional channels.  
Give people a peak at the construction of a new building, let them know of a ticket sale available only 
to social media followers. Share something funny that happened on campus. Use your creativity to 
help reward your supporters and build community. The more fun it is, the more new followers you’ll 
gain and the more old friends you’ll retain. 
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Publicize events or special access.
Use your on-line platforms to invite donors to special events or give them exclusive access to campus 
sporting events, concerts, or lectures.  Publicly sharing the perks of being a donor is a way to show 
appreciation all year long. And it gives potential donors extra incentive to donate for fear of missing 
out. 
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Respond quickly.  
Social media can be an enormous time commitment if you’re constantly posting, reposting, 
commenting, and answering questions. Most people managing social media for advancement or 
alumni relations have other responsibilities too! Set time guidelines for the person managing social 
media accounts and don’t go over them unless it’s an emergency. At the very least, use the allotted 
time to keep track of everyone interacting with you. If people are chatting about your organization 
on-line, join in. If they have questions or challenges, address them. Sitting on a response to criticism 
can impact your image. Strive for friendly, transparent messaging. Use alerts and social media 
management tools so that you can quickly and easily check-in without eating into valuable time.

 
Ask for feedback. 
Put it out there. Did the last campaign work? Did donors like being texted instead of emailed?  
Do people like donating to scholarship funds, or is it more exciting to see a new building take shape? 
Start a conversation. Just make sure you’re able to respond to comments good and bad so that your 
followers know that you’re listening and responding regardless of what they have to say.  

Try it out. 
Developing a social media stewardship plan is a valuable way to engage with donors online. Start small—an effective 
plan doesn’t need to gobble budget and will take time to grow. But, by creating a space for people to interact with 
you, feel appreciated, and find value, you’re setting the stage for engaged repeat donors and maybe even a few new 
donors too. 

To learn more visit blackbaud.com/FENXT or contact your account representative.
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