CUSTOMER SPOTLIGHT

PepsiCo Foundation
“When you have a large employee base of people
who want to be active and give back, you need a
way of organizing all of them. Blackbaud’s YourCause
technology platform makes it really easy for our
employees to register for an event, find a location
nearby, and even provide their size for a fun shirt to
wear while they’re volunteering.”
—Sue Norton, Vice President

The PepsiCo Foundation seeks to feed potential by alleviating hunger in vulnerable communities.
With the right technology in place, employees around the world came together to provide over
1 million nutritious meals in one month alone.

PepsiCo employees across the world join
together to fight hunger through strategic
partnerships.
PepsiCo employees donate, volunteer, and advocate for causes that matter to
them all year long—but every October, the company makes it easy for its team
to collaborate in a special way through an event called PepsiCo Gives Back.
“Our employees knew it would be incredibly powerful if we could all come
together and volunteer at the same time,” said PepsiCo Foundation Vice
President Sue Norton. “It began modestly with a handful of employees and
grew and grew. Now we have tens of thousands of employees participating.”
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In 2019, nearly 40,000 employees around the world joined together in
dedication to a cause close to PepsiCo’s purpose as a food and beverage
company: ending hunger.
“It’s nice when you can give back in an area that you’re familiar with and that
you care about both professionally and personally,” Norton said. PepsiCo
partners with global nonprofit organization Rise Against Hunger and, in
2019, provided 1.1 million nutritious meals for communities in need. PepsiCo
used Blackbaud’s corporate social responsibility solution, YourCause
CSRConnect to log and track its donations and employee volunteer hours
along the way.

Expert Partners
Norton credited a combination of employee passion and strategic
partnerships with the success of PepsiCo Gives Back. “While we have a lot
of expertise in food and beverage because of the business we’re in, we are
not necessarily experts at running large-scale volunteer meal packaging
events,” she said. “That’s where an organization like Rise Against Hunger
comes in, because this is what they do. They have the expertise and make it
pretty turnkey.”

40,000
employees engaged

“When you have a large employee base of people who want to be active
and give back, you need a way of organizing all of them,” Norton continued.
“Blackbaud’s YourCause technology platform makes it really easy for our
employees to register for an event, find a location nearby, and even provide
their size for a fun shirt to wear while they’re volunteering.”
Rise Against Hunger began about 20 years ago with a focus on achieving a
world without hunger. Senior Global Account Executive Karen Sanders Noe
explained that the organization distributes aid and lifesaving meals around
the world to help the one in nine people suffering from chronic hunger. Rise
Against Hunger meets the immediate need of a meal with a bigger goal
in mind: to provide the nutrition required for people to pursue education
and careers.
“We are proud to say that we’re working toward zero hunger in 2030,” Noe
said. “It’s only possible with partnerships, though, because we have a big
job to do.”

Looking Ahead
Currently, Rise Against Hunger provides about 80 million meals a year—in
large part due to corporate support from companies such as PepsiCo.
“They’ve moved our needle,” Noe said.
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“What our corporate partners can do is game-changing. PepsiCo is a nutrition
company, so just think of what we could do together down the road. When
we sit down with a map in front of us, I get excited about what we possibly
could do.”
PepsiCo relies on YourCause’s CSRConnect solution not only for managing
volunteer events but also for its matching gift program, where employees can
log their own contributions for the PepsiCo Foundation to match. “It wouldn’t
be possible for us to have the impact in our communities that we have
without that logistical support,” Norton said.
Norton said PepsiCo’s future plans include expanding the company’s existing
work to accommodate more employees through additional volunteer
locations and events.

1.1 million
nutritious meals provided to
communities in need

“We all bring different expertise to the equation, but we’re very like-minded
in our desire to give back to the communities that surround us,” Norton said.
“It’s a wonderful thing to be able to come together to create these kinds of
events, and we’ve even recruited the Blackbaud team to pack some of the
meals too. One team, one dream.”

Explore flexible and intuitive ways to manage employee giving
and volunteering.
Learn more

About Blackbaud
Leading uniquely at the intersection point of technology and social good, Blackbaud connects and empowers organizations to increase their impact
through cloud software, services, expertise, and data intelligence. We serve the entire social good community, which includes nonprofits, foundations,
companies, education institutions, healthcare organizations, and the individual change agents who support them.
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